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Influencer marketing is shifting toward authenticity, deeper 
connections, and sustained engagement. Emerging trends 
highlight the power of genuine storytelling, highly engaged 
communities, and long-term relationships in fostering trust and 
strengthening brand impact. As audiences seek more meaningful 
interactions, brands that prioritize real connections and 
consistent messaging will see greater loyalty and engagement.

The Trust Factor
Consumers trust creators who share honest experiences, making 
them key partners for brands looking to boost credibility, 
engagement, and sales.

Small but Mighty: Micro & Nano Creators 
Micro and nano creators foster deep emotional connections, 
making them ideal for storytelling-driven campaigns that build 
trust.

Let the Community Create
Encouraging user-generated content through interactive 
challenges and contests strengthens engagement and brand 
credibility.

Go Beyond One-Off Campaigns
Long-term creator collaborations create authentic connections, 
drive higher engagement, and provide valuable consumer insights 
for stronger marketing strategies.
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Trend 01
The Trust Factor

The shift towards authentic and trust-building creators is 
undeniable. Audiences increasingly seek creators they can rely 
on, valuing those who share personal stories and experiences 
with honesty and vulnerability.

As trust becomes the foundation of strong brand connections, creators who 
foster genuine relationships with their audience are shaping the future of 
brand partnerships. Partnering with these creators not only amplifies your 
message but also builds meaningful connections with your target demographic. 
This is because "trust in influencers is growing – up to 61% in 2023 from 51% 
in 2019" (Market.Us Scoop), highlighting the rising preference for authentic 
voices.

This confidence translates into tangible results as well, as "92% of consumers 
trust recommendations from influencers more than traditional advertisements 
or celebrity endorsements" (Lightspeed), and "71% of consumers are more 
likely to make a purchase based on a social media recommendation from an 
authentic influencer" (Lightspeed). Brands that collaborate with creators who 
authentically connect with their audience can enhance credibility and drive 
engagement. 

Creators are now taking on a major role in brand marketing, as "50% of 
millennials trust influencers for product recommendations, compared with 
38% for their favorite celebrities" (Lightspeed), demonstrating the power of 
creators in shaping consumer behavior.

Pro Tip: Partner with creators who prioritize honesty and personal 
storytelling—audiences are more likely to trust and engage with brands that 
align with creators who share real experiences and values.
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Trend 02
Small but Mighty: Micro/Nano Creators

While macro-creators and celebrities may have massive reach, 
engagement often thrives with relatable micro 10k–100k 
followers) and nano 1k–10k followers) creators. These accounts, 
with their smaller but highly engaged audiences, cultivate 
genuine connections and deliver impressive results.

Nano-creators, in particular, boost engagement rates as high as 7%, while 
micro-creators gather around 3% (StarsandStories). This high engagement 
comes from the close-knit communities they cultivate and the authentic 
relationships they build with their followers.

Micro-creators on Instagram also command significant attention, averaging a 
1.22% engagement rate, while those with over 100,000 followers maintain a 
1.06% rate (Influencer Marketing Hub). This demonstrates that even as their 
following grows, micro-creators retain their ability to connect with their 
audience on a personal level. Also, nano-creators offer an exceptional return 
on investment, yielding an average of more than $1,000 on a $50 investment 
(Harvard Business Review). This cost-effectiveness, coupled with their high 
engagement rates, makes them an attractive option for brands seeking to 
maximize their impact.

It's also worth noting that nano-creators typically charge less than their peers 
with a bigger following (Influencer Marketing Hub), making them a more 
accessible option for businesses with limited budgets

Pro Tip: Use the Reach & Engagement filters on Juliusʼ Discovery Search to 
locate creators with a specific follower range across social platforms. You 
can also filter to find creators with high engagement and engagement rates 
to determine strong brand partners.
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Trend 03
Let the Community Create

User-generated content UGC) has emerged as a powerful tool 
for fostering a sense of community and authenticity. By inviting 
followers to contribute photos, videos, and testimonials, brands 
can make their campaigns more relatable and powerful. This 
approach taps into the desire for people to feel like theyʼre part of 
something bigger and empowers them to share their own 
stories and experiences.

The effectiveness of UGC is evident in statistics showing that "UGC is seen as 
8 times more effective than creator content in decision-making," and "social 
campaigns with UGC witness a 50% increase in engagement" (inBeat 
Agency). Since UGC is perceived as more genuine and trustworthy than 
traditional marketing messages, it resonates more with audiences on a greater 
level. Furthermore, "UGC featuring brands can drive engagement 9 times 
higher than brand-made content" (inBeat Agency), demonstrating its ability to 
amplify your message and reach a wider audience.

The influence of UGC on consumer behavior is clearly evident, with "a 
substantial 70% of consumers considering UGC reviews or ratings before 
buying" (inBeat Agency). This highlights the importance of encouraging and 
leveraging UGC to build authentic audience connections, ultimately resulting in 
greater conversion rates.

Pro Tip: Launch campaigns that ask followers to share their “whyˮ and 
create interactive challenges. Consider hosting contests or giveaways that 
incentivize users to create and share content related to your brand.
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Trend 04
Go Beyond One-Off Campaigns

While one-off creator campaigns can generate short-term buzz, 
long-term partnerships are essential for building consistent 
storytelling, stronger audience connections, and brand 
recognition.

Ongoing support and brand mentions from trusted creators appear more 
genuine and foster greater trust among followers. According to LinkedIn "70% 
of brands report higher engagement rates with long-term creator 
partnerships".

Long-term collaborations allow creators to become truly invested in a brand's 
mission and values. This level of integration is reflected in credible 
recommendations, as creators naturally incorporate the brandʼs products or 
services into their daily lives. Their audience recognizes this sincere 
connection, reinforcing trust in their opinions and driving engagement. 
Furthermore, "70% of influencers say long-term campaigns are their 
favorite way to work with brands" (Adam Connell), showing that this 
approach leads to more meaningful collaborations.

The benefits of long-term partnerships extend beyond engagement. They also 
provide valuable insights from a consumer perspective, as creators develop a 
clear understanding of a brand's target audience and their needs. This 
knowledge helps shape marketing strategies and ensures messaging 
resonates with the intended audience.
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Pro Tip: Shift your influencer discovery focus to creators who align with 
your brand values and seek long-term growth. This strategy will allow you 
to craft messages that truly resonate with target markets and help your 
brand grow alongside its community.
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